Marketing Tips

Knowledge IS Power

Know Your Products and/
or Services

Know Your Market
Know Your Customers
Appreciate Your Customers

Keep Your Customers with
Good Customer Service

Communicate Constantly
Master the Media

Advertise

Expand Your Services

Build Your Network

Use Social Networking Sites

Attend or Join Your Local
Chamber of Commerce

Get Involved In Your
Community

North Central Ohio

o
@ Educational Service Center

VISION

“The vision of the NCOESC is to be a recognized —
leader committed to meeting the needs of our
educational partners”

g MISSION
- -

“...To meet the needs of our educational
ey partners through excellent service”

CORE VALUES

« Educational leadership exhibited through
honesty, trust and integrity

« Cost-effective delivery through quality customer
service and meeting the needs of children

« Professional growth and develop through
flexibility and innovative practices by thinking
out of the box

For more information, contact:

Kelly Hohman
Director of Marketing
928 W. Market Street, Suite A
Tiffin, OH 44883
419-447-2927
khohman@ncoesc.org
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Marketing Solutions

928 W. Market Street, Suite A
Tiffin, OH 44883
419-447-2927

WWW.NCOESC.org




Effective Marketing Advertising

Whether you have a business where you Services Offered

Campaign
sell products/services or one where you

are trying to get a certain message or Management
image across, it is important to know Marketing consulting
who exactly you are targeting and how Advertisements
you are getting your message to your Graphic Desi
intended audience. Traphic Lesign
Brochures
Some questions to consider : Posters Consultation
« What is the product/service/ Business Cards
?
messager , Newsletters Budget Planning
e Who is the intended audience?
Letterhead
How old are they? i
Where do they live? Promotional Items Timeline Planning
How do they currently get Logos
their information? Clothing Campaign Scheduling

What is their education level?

) .. ) -
What is their income level? Prompt, accurate bllhng
o Why should people be interested?

o What is the best way to effectively
reach the defined audience?

o What is the expected return?
o What are the long-term goals/plans?

» What kind of marketing mix would be "The aim of marketing is to know and understand the

ive? . .
the most effective: customer so well the product or service fits him and sells W
o What is the budget? . " ——
itself. :
Peter F. Drucker e
Facebook



